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TOURISM MARKETING 
Paper : MTTM-II (10) 

(Semester-II)

Time : Three Hours] [Maximum Marks : 60

The candidates shall limit their answers precisely within the 
answer-book (40 pages) issued to them and no supplementary/ 
continuation sheet will be issued.

3xRt Kit Kt 7T7ft (40 1J^) Kt

WHK K^tf 3lfdft<=kl TJM -SfRt HKf ^TTO/TTI

Note: Attempt five questions in all, selecting one question 
from each unit. All questions carry equal marks.

ite : Kcfo Wl< TRK m TrfxT 3RK Kftf^RI 'KKt

UNiT-i(K^rf-i)

1. Critically analyze the traditional and modem approaches of 
marketing.
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2. Explain various components of Marketing Mix with reference 
to tourism industry.

Mzq faquiH fam stofiV
WW ^t*l

UNiT-ii(^n$-n)

3. Discuss various problems of marketing of tourism products 
in India as a developing economy.
fWRWfld sptfaqcIW ^4’ ’TOT 3 Mzq TOUqT 

fawr Mtot wn^’

4. Critically analyse various issues related to Green Marketing.
^ftcT fWH 3 fafaFT 3HdlxHk*i4>

UNIT-III(^JTf-III)

5. Discuss various techniques of marketing research with 
specific examples.

STJWH faf’FT faftFS 3<lg<U|T

fcklxHi cfrt'i

6. Explain the concept and importance of Marketing 
Information System with reference to tourism industry.
•q^T faW ^EHT TPTFft TOFT

3fk etf oZJRsqr ^’l
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UNIT-IV ( ^rf-IV )

7. Explain the concept of linkages in tourism marketing with 
suitable examples.
TFfe’f fam 3JWPTT

d^<uiT ^i«i

8. Critically analyse the role of HPTDC in tourism marketing 
in Himachal Pradesh.

mfen ftw -4’ hptdc tt
3UdhHk*14> ^t‘l

UNIT-V(^nf-V)

9. Discuss the role of communication mix in tourism and travel 
marketing with suitable examples.

afk W fam TRFR fat

10. Explain various methods and techniques of public relations 
in promotion of tourism.

d«HW
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